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MOVABLE TABLES + CHAIRS
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B pedestrian counts, intercept surveys

6 MONTHS April - Sept 2012, 8AM - 6PM

. Who is using The Porch? How old are they? How do people use the space? How are different
@l behaviors distributed at The Porch?  How many people spend time at The Porch?  How many people
pass through? Where do people spend tme on The Porch? LWhat fype of fumiture do pecple
N select? How does use compare o capacity? How do people get to and move through The Porch?
\Where are people coming from? What do people lke about the recent mprovements?  What
il changes would they lke to see? What are they eating? How long do people linger?
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what we LEARNED about the




"pepaletion « #PORCH

. and the wauys people INHABIT THE SPACE

G@QMCC, visitors FAVORED the WEST SIDE
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MOST visitors were LOCAL

SURVEY QUESTION: = .
WHERE WERE YOU COMING FROM ON YOUR WAY TO THE PORCH? [ Sty




what we LEARNED about the /) Wik

AND:
HOW DID YOU GET TO THE PORCH?
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what we LEARNED about the
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what we LEARNED about the /) P o R c H

and the Luaus people INHABIT THE SPACE
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. and the wauys people INHABIT THE SIJAI:E

81% of [ people at TH‘E PORCH chose to SIT or L-




“epilation « #PORCH

... and the ways people INHABIT THE SPACE

where they SAT depended on FURNITURE
normalized by seating capacity: people LOVE the LOUNGERS
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HUBS of activity are influenced by the FLOW OF PEOPLE.
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tPORCH™ ...l space

 TRAFFIC is highest in THE PORCHS OUTER LANE
 LITTLE MARKET STREET is UNDERUTILIZED
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PEOPLE WAICHING ON THE PORCH
TEMPORAL VARIABLES
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the CORNERS are HIGHWAYS at rush hour
(and LUNCH hour)
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Gmoe CQME wery  *PORCH

visitors tend to SPREAD OUT among the tables

TABLES approach FULL CAPACITY at lunch
and ROOMS repopulate AFTER WORK.
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over the course of the summer

ﬁgw/ u&e&ﬂﬁwﬁfﬁﬂsﬂ of :’EPORCH
but IN GENERAL. THE PORCH grew in popularity & usage
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PEOPLE LWATCHING ON THE PORCH
THE POWER OF PROGRAMMING
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AL SO affects usage OF ::E Po RCH
the FARMERS’ MARKET was a huge success
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PEOPLE WAICHING ON THE PORCH

TAKING STOCK + NEXT STEPS




what we HEARD from the V P R
s lens of F H

so far, the response has been VERY FAVYORABLE

SURVEY QUESTION:
WHICH REGENT IMPROVEMENTS AT THE PORCH ARE MOST IMPORTANT TO You?

physical
improvements NEW TREES AND PLANTINGS _ 41"

are the most popular

PROGRAMMED ACTIVITIES 1_ 309
H:

95% of visitors said the IMPROVEMENTS make them
MORE LIKELY to spend time at THE PORCH



what we HEARD from the il w
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put people have IDEAS for new Improvements..

SURVEY QUESTION:
WHAT CHANGES WOULD MAKE YOU MORE LIKELY TO SPEND TIME AT THE PORCH?

"- Wi-Fl AVAILABILITY

FOOD & DRINE AVAILABILITY

ADDITIONAL SEATING/TABLES

ICING ON THE CAKE

MORE THINGS TO DO

TRAFFIC NOISE REDUCTION

I
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BASIC NEEDS BEING MET
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